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ABSTRACT

This paper identifies the demographic determinants
of entrepreneurial entry decisions amongst Tanzanian
graduates. A cross-sectional design was used
in gathering information, whereby structured questionnaire
was applied. Systematic random sampling was employed
to get the required sample size. Cross tabulation
was used to compare the entrepreneurial entry intention
between graduates who had studied entrepreneurship and
those who had not studied entrepreneurship. Logistic
regression analysis was applied to assess the impact
of demographic factors on entrepreneurial entry. It was
found that graduates’ sex, age, birth order position and
marital status significantly contributed to predicting
graduates’ entrepreneurial entry decisions. It was further
found that marital status had greatest contribution than all
four significant factors implying that married graduates had
stronger aspiration of becoming entrepreneurs than singles.
The results were statistically significant at p < 0.05.
Organizations intending to make any intervention
on graduate entrepreneurship in Tanzania are urged to
focus on married graduates. A study on joint venture
creation among graduates is required. Researchers should
focus on the contribution of joint venture in counterbalancing
negative effects of age differences as well as the harmful
effects of birth order positions due to their inborn or
upbringings weaknesses.
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INTRODUCTION

Entrepreneurial entry is an important contributor to new
venture creation which leads to increased productivity,
intensified market competition, improved economic growth
and reduced unemployment in an economy. Unemployment
is a serious developmental problem in Tanzania especially
among graduates. Unemployment in the country is
accelerated by the imbalance between the supply and
demand of labour in the labour market, increasing of urban
employment pressures with outflow of rural surplus labour
to non-agricultural sectors and the increased number of new
entrants in the labour market. For example, Mcha (2012)
estimates new entrants into the labour market each year
from colleges and universities countrywide to be 800,000 to
1,000,000 whereas, URT (2010) estimates annual new job
vacancies from both public and private sector to be 630,000
with the private sector being the main contributor.
Consequently, from 2001 untii 2011, Tanzania
unemployment rate averaged 11.9 % reaching an all time
high of 12.9 % in December of 2001 and a record low of
10.7 % in October of 2011 (URT, 2011). Deloitte (2013)
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reports that, the Tanzania’s unemployment rate stood at
11.7% in 2012. According to Rweyemamu (2013)
unemployment rate in Tanzania is higher than Uganda which
in 2012 stood at 4.6% but lower than Kenya’s (40%),
Burundi’s (35%) and Rwanda’s (30%). Regardless of this,
unemployment in Tanzania remains a constant threat to
socio-economic development as it is higher than
the tolerable rate of 4-6% (Prachowny, 2002).

Entrepreneurial entry at an individual level has been defined
as a process by which individuals create and start new
businesses (Cantner and Stutzer, 2010). According to
Davidsson (1995) primary determinant of individuals’
entrepreneurial entry, is a person’s conviction that starting
and running one’s own firm is a suitable alternative for
him/her. He argues further that, this conviction is in its turn
based on certain general attitudes and domain attitudes.
Domain specific attitudes refer to attitudes that relate directly
to a particular act, in this context, becoming an entrepreneur.
These include a person’s beliefs about the feasibility and
desirability of entrepreneurship, as well as beliefs about how
the important people in a person’s life might view such
a career decision (Frazier and Niehm, 2006).

While there has been significant research on the causes of
entrepreneurial propensity, only a limited number of studies
have focused on the entrepreneurial intent (Deh et al.,
2013). Those that exist tend to focus on US, UK and Asia
cases and are mainly restricted to students using small
samples of business related majors (Sahinidis and Vassiliou,
2013; Ahmad and Xavier, 2012; Sandhu et al., 2011; Nabi
and Linan, 2011; Sandhu et al., 2011; Smith and Beasley,
2011; Wang et al., 2011; Al-Ariss, 2010; Lan and Wu, 2010;
Fini et al., 2009; Nabi and Holden, 2008; Teixeira, 2008;
Martinez et al., 2007; Klapper and Léger-Jarniou, 2006;
Luthje and Franke; 2003; Autio et al., 2001). Consequently,
empirical researches on entrepreneurial entry intention of
university graduates in Africa and more specifically Tanzania
are scanty. Available few studies focus on graduates who
are already entrepreneurs and assesses mostly contextual
enablers and hindrances (Mwasalwiba et al., 2012).
Generally speaking, studies on demographic determinants
of Tanzanian graduates’ entrepreneurial entry intentions are
in short supply; as such, this paper fills in the literature gap.
The issue addressed in this paper is an important one,
considering the problem of graduates’ unemployment
in Tanzania and the fact that majority of the jobs are created
by new businesses.

According to Davidsson (1995) the study of entrepreneurial
intentions has some distinctive advantages over
comparisons  between  entrepreneurs and non-
entrepreneurs. Firstly, new firm formation is always
a minority phenomenon, and the factors that influence this
choice can also manifest themselves in other behavior.
Therefore, no distal variables can ever be expected to
predict (narrowly defined) entrepreneurial behavior with high
accuracy. In contrast, the intentions-based approach offers



testable, theory-driven models of how exogenous factors
(demographics, traits, current situation) affect intentions,
and behavior. Secondly, the approach avoids the fallacy of
identifying determinants of entrepreneurial behavior such
as individual characteristics that in fact develop as
a consequence of running one’s own business. This paper
is an attempt to answer the following questions: What
demographic variables determine university graduates’
entrepreneurial entry intentions in Tanzania? In order to
address this question entrepreneurial intention of graduates
is assessed. The hypothesis underlying the paper is that
demographic variables influence graduates’ entrepreneurial
intention.

The paper is framed into six key sections. Section one
presents the introduction while section two and three
discusses the theoretical and literature review respectively.
The methodology is discussed in section four while section
five presents a discussion on key findings. The conclusions
and recommendations are discussed in section six. It is
expected that by identifying demographic variables
influencing entrepreneurial entry intention among graduates
this study will help policy makers in the country to make
policy decisions aimed at stimulating new firm formation;
since, it is more useful to know what kind of individuals do
and do not consider going into business for themselves, than
to learn about the characteristics of those who already
in business.

A Theoretical Review

This paper is anchored on Ajzen (1991) Theory of Planned
Behavior (TPB). TPB suggests three conceptually
independent antecedents of intention. Ajzen (1991) explains
intentions by means of attitudes, perceived behavioural
control, and subjective norms. Attitudes refer to the degree
to which a person has a favourable appraisal
of the behaviour. The second predictor of intention is
subjective norm. This refers to the perceived social pressure
to perform the behaviour. The third antecedent of intention
is the degree of perceived behavioural control. This refers
to the perceived ease of performing the behaviour and to
the perceived control over the outcome of it.

The theory of planned behaviour assumes that rational
considerations govern the choices and behaviours of
individuals (Ajzen, 1991; Ajzen and Fishbein, 2005).
Specifically, according to a precursor of this theory, called
the theory of reasoned action, behaviour is determined by
the intentions of individuals, their explicit plans or
motivations to commit a specific act. For example, intention
to quit unemployment in order to become an entrepreneur
depends to an explicit commitment to this abstinence. These
intentions partly, but not entirely, reflect the personal
attitudes of individuals, which is the extent to which they
perceive this act as desirable or favorable. These attitudes
reflect both cognitive beliefs about the act, such as whether
they believe that unemployment is harmful, as well as
affective evaluations, such as whether they feel that
unemployment is unsuitable.

Demographics also affect whether attitudes, social norms,
or perceived behavioural control are most likely to affect
intentions and behaviour. For example, in a study conducted
by Conner et al. (2003), social norms to speed were more
likely to affect the intentions of males, rather than females,
to exceed the speed limit while driving alone. In addition,
the degree to which significant individuals, such as parents,
spouse, relatives, friends, or colleagues, condone this act,
called subjective norms, also affects intentions (Ajzen, 1991;
Ajzen and Fishbein, 2005). The perceived importance or

relevance of these parents, spouse, relatives, friends, or
colleagues affects the extent to which their approval will
shape intentions. Furthermore, these weightings might vary
across contexts. For example, the beliefs of relatives are
likely to shape the intentions to engage in behaviours that
relate to family life. In contrast, the beliefs of managers might
be more likely to shape the intention to engage in behaviours
that relate to work life.

Finally, according to the theory of planned behaviour, which
represented a refinement to the theory of reasoned action,
the extent to which individuals feel they can engage in these
behaviours, called perceived behavioural control also
impinges on their intentions and behaviours (Ajzen, 1991).
Perceived behavioural control comprises two main facets.
First, perceived behavioural control depends on the degree
to which individuals conceptualize themselves as sufficiently
knowledgeable, skillful, disciplined, and able to perform
some act, called internal control (Kraft et al., 2005), which
overlaps with the concept of self efficacy. This individuals’
based conceptualization of the ability to perform an act may
vary depending on demographic attributes such as age and
ethnicity. Second, perceived behavioural control depends
on the extent to which individuals feel that other factors,
such as the cooperation of colleagues, resources, or time
constraints, could inhibit or facilitate the behaviour, called
external control (Kraft et al., 2005).

Furthermore, intentions to perform some act do not always
culminate in this behaviour. Perceived behavioural control
is partly, but not absolutely, related to actual behavioural
control (Armitage and Conner, 2001), which in turn affects
the extent to which intentions are associated with the
corresponding  behaviours. Perceived and actual
behavioural control can sometimes diverge, such as when
individuals are oblivious to factors that obstruct or facilitate
the intended behaviour.

Demographics and Entrepreneurial Intention

According to Deh et al. (2013) a debate exists
in the literature concerning the influence of demographic
variables on entrepreneurial entry intention. Bae et al. (2014)
puts it clearer that, research on entrepreneurial intentions
has yielded mixed results. Some studies report of significant
influences (Stangler and Spulber, 2013; Oriarewo and
Owocho, 2013; Sahinidis et al., 2012; Peake and Marshall,
2006; Verheul et al., 2005; Bosma et al., 2004; Carter, 2000;
) whereas others report of no significant influence (Karimi
et al., 2013; Lee et al., 2011, Arenius and Minniti, 2005,
Reynolds et al., 2004). This calls for further studies to
contribute to the debate.

However, a careful analysis of these prior studies has
revealed that they do vary in design and context. Hence,
these variations in results could be due to variations
in designs and context. For instance, Stangler and Spulber
(2013) studied demographic change and its impact
on entrepreneurship in the United States of America.
Demographic change analysis has obvious limitations, not
only are long term population projections speculative,
behavioral responses to demographic trends generally
depend on economic incentives. For example,
demographics is destiny in the sense that population age
distribution is set decades before its effects occur.
The effects of age on entrepreneurship are likely to change
in response to economic incentives, which in turn will be
affected by the age distribution of the population and other
demographic effects.

Deh et al. (2013) studied the link between demographics
and perceive barriers to entrepreneurship. The research



was based on cross-sectional, descriptive, quantitative
design and the sample size was 136 students
of the marketing department selected through convenient
sampling and purposive sampling methods. The study was
conducted in Ghana where self-designed questionnaire was
used to collect primary data from the respondents during
lecture hours. This study had several limitations: First,
the sample was based on convenient sampling method.
Hence, the finding might not be able to generalise to
the larger population. Second, the findings are based
on self-reported responses of the respondent. Hence, there
may be respondent’s bias which might affect the reliability
of the results.

Others such as Lamottea and Colovic (2013) studied how
demographics influence aggregate entrepreneurship. They
designed an analysis of a cross-country panel of 53
countries among them Uganda, the UK, the USA, Uruguay,
and Venezuela. Even if this study found that the age
distribution of a population is related to entrepreneurial
activity, it did not involve university graduates, and neither
did it include Tanzania.

The mere fact that these studies involved either business
students or people who are already entrepreneurs and were
done in countries other than Tanzania justifies this current
study. Furthermore, the fact that these studies differ
in design and most of them did not study the impact of
demographic variables from graduates’ point of view
on entrepreneurial intention justifies the choice
of the variables under study.

Methodology

In this study graduates from the University of Dar-es-Salaam
regardless of their location within the country were
interviewed. The University of Dar-es-Salaam was
selected for this study because of its long standing
training in entrepreneurship which dates back to the years
2000. Other Universities started mainstreaming
entrepreneurship  courses into  their  syllabus
just recently. A cross-sectional design was employed
in gathering information, where a semi-structured
questionnaire was applied.

The University of Dar-es-Salaam Business School (UDBS)
former Faculty of Commerce and Management (FCM) and
the College of Arts and Social Sciences (CASS) former
Faculty of Arts and Social Sciences (FASS) were
purposively selected. The UDBS was included in this study
because it was among schools where entrepreneurship
courses had been mainstreamed into the degree curriculum
whereas in the CASS the entrepreneurship courses had not
been mainstreamed into the curriculum.

The sampled population involved respondents who
graduated from the academic year 2000/2001 to 2010/2011.
The sample size was 308 graduates, out of which
119 graduates out of 2436 were selected among UDBS
graduates and 189 out of 6889 were picked among the
CASS graduates. A sample size is normally determined by
three things, that is, the confidence level, the margin of error
and the skewness level (Dodhia, 2007; Naing et al., 2006).
It was calculated using the Raosoft Sample Size Calculator
(RSSC) which among other things determines confidence
level, margin of error and skewness level. The sample size
was considered adequate at 95% confidence level, 5.5%
margin of error and 50% skewness level. It is important to
note as well that this sample size represents 64.2%
response rate, because 400 was the initial sample size out
of which 92 were non-response cases.

Systematic random sampling (SRS) was used to get
the required sample size. First, a list of graduates was
obtained from the UDBS and CASS. Then, the sampling

interval or the k" element was determined in each list using
the formula k = (population size/sample size). From

the UDBS list the k" element was obtained by dividing 2436
by 119 which is approximately equal to 20, and from
the CASS it was obtained by dividing 6889 by 189 which
produced 36. Thereafter, the first element from each list was

randomly chosen from within the first to the ki element, that
is, from UDBS the first element was chosen among the first
19 elements and from CASS it was picked from among
the first 35 elements. This was made possible by writing the
serial numbers of the graduates (1 to 19 for UDBS and 1 to
35 for CASS) on a separate piece of paper and then folded.
The folded papers were then mixed up and then one picked
from each cluster. The remaining 306 (118 UDBS and 188

CASS) were picked systematically after each 20t and 36t
element respectively.

Graduates’ contacts were obtained from the University of
Dar-es-Salaam Alumni department. Sampled graduates
whose contacts were missing in the alumni were
dropped out of the sample and the systematic random
sampling repeated. Fortunately, only 23 sampled
graduates (9 from CASS and 14 from UDBS) had their
contacts missing. Graduates were called before physically
contacting them in order to ascertain their availability.
Only graduates who were living within the country were
involved in the study. The systematic random sampling was
repeated in order to replace the sampled graduates who
were not alive or were not living in the country at the time of
this study. Luckily, none of them was deceased but seven
of them (two from CASS and 5 from UDBS) were not living
in the country.

The gathered data were then analysed using the Statistical
Package for Social Sciences (SPSS) computer package
whereby descriptive statistics, cross tabulation and logistic
regression were applied. Cross tabulation was used to
compare the entrepreneurial entry decisions between
graduates who had studied entrepreneurship and those who
had not studied entrepreneurship. Logistic regression
analysis was applied to test the extent to which demographic
factors such as age, sex, number of children in the
household, household size, birth order position, alien status,
ethnic origin and marital status influences graduates’
entrepreneurial entry decisions. Graduates’ entrepreneurial
entry intention was the binary dependent variable (measured
as a dummy, 1 = if a graduate had intended to engage into
entrepreneurship and 0 = if a graduate had not intended to
engage into entrepreneurship). For definition of variables
and their measurements see Table 1. The binary logistic
regression is a generalized linear model used for binomial
regression. In this study, the following binary logistic model
was used:

Logit(p,) =a+ Bx,; + Box,; + Bix;, + B, Xp, +E (1)
Where:

Logit (pi) = Y; is binary and represents the probability of entry
into entrepreneurship, coded as 0/1 respectively

B1 - Bo = Regression coefficients
a = Intercept
Xi,i - Xp,i = Independent variables or predictor variables

& = Error term



Table 1: Definition of model variables

Variable Variable definitions and units of measurement

Y Entrepreneurial entry intention (dummy: 1= if a

(Dependent | graduate had intended to engage into

variable) entrepreneurship and 1 = if a graduate not intended
to engage into entrepreneurship)

X1 Age of a respondent in years

X2 Sex of a respondent (dummy, 1 = Mal, 0 = Female)

X3 Number of children in the household (number of
children relative to the number of adults)

Xy Birth order position (the chronological order of
sibling births in a family)

Xs Ethnic origin of a respondent (dummy, 1 = if
Mchagga/ Mhindi/ Mkinga; 0 = Otherwise);

Xs Marital status of the respondent (1= married; 0 =
Otherwise)

X7 Household size measured as number of people in
the household

Xs Alien status (dummy, 1 = if native to the place, 0 =
if Otherwise

Source: Authors

The binary logistic regression was preferred in analyzing
data because the dependent variable was dichotomous.
Logistic regression is frequently used rather than
discriminant analysis when there are only two categories
of the dependent variable. Logistic regression is also
easier to use with SPSS than discriminant analysis when
there is a mixture of numerical and categorical independent
variable, because it includes procedures for generating the
necessary dummy variables automatically, requires fewer
assumptions, and is more statistically robust (Katundu et
al., 2014).

Findings and Discussion

This part presents key findings and their discussion.
The section starts with a presentation of findings
on entrepreneurial entry intention before presenting
demographic determinants of the intention. In this
study 27% of the interviewed graduates were females
while 73% were males. Most respondents (54.5%) were
married compared to those who lived single (42.5%) and
widowed 2.3%.

Entrepreneurial entry intention of university graduates

Cross tabulation was used to assess the entrepreneurial
entry intention between graduates who had studied
entrepreneurship as compared to those who had not studied
entrepreneurship. Among the graduates who had studied
entrepreneurship course 87.4% had clear intention
of becoming entrepreneurs whereas only 11.1% of
graduates who had not studied entrepreneurship had
intention of involving themselves into entrepreneurship
(Table 2).

Table 2: University graduates’ entrepreneurial entry intention
Status of Had no Had
entrepreneurship study | entrepreneurial | entrepreneurial
intention intention

Had not studied N 168 21
Entrepreneurship

% |88.9 111
Had Studied| N |15 104
Entrepreneurship

% |12.6 87.4
p — Value = 0.000; Lambda = 0.702; Goodman and Kruskal tau
=0.571
Source: Authors

Furthermore, the findings show that there is a positive
association between studying entrepreneurship and
entrepreneurial entry intention. The lambda value of 0.702
and Goodman and Kruskal tau (based on chi-square
approximation) of 0.571 shows a strong relationship
between studying entrepreneurship and intention to become
an entrepreneur in future. The results are statistically
significant at p — value < 0.05. The findings imply that,
entrepreneurship study contributes significantly to improving
graduates’ entrepreneurial intention because majority of
graduates who studied entrepreneurship during their
undergraduate studies had clear ambitions of become

entrepreneurs than those who did not study
entrepreneurship.
Demographic determinants of graduates’

entrepreneurial entry intention

The binary logistic regression model was estimated to
identify demographic determinants of entrepreneurial entry
intention of university graduates. The overall significance of
the model was assessed using an Omnibus Tests of Model
Coefficients which produced the Chi-square of 50.478 and
p-value of 0.000 as well as the Hosmer and Lemeshow Test
with Chi-square equals to 3.886 and p-value equals to 0.867.
The two measures together indicate that the model of
entrepreneurial entry intention was more suitable to the data.
Nagelkerke’s R2 of 0.413 indicate a moderate relationship
between prediction and grouping. The findings in Table 3
are discussed in details in the subsequent sections 6.2.1 to
6.2.4.

Table 3: Demographic determinants of Tanzanian graduates’
entrepreneurial intention

Variable B S.E. [Wald |Df |Sig. |Exp(B)
Sex 3.310 [1.027 | 10.394 |1 |0.001 | 27.394
Alien Status -0.614 |1 0.510 [ 1.452 |1 |0.228 | 0.541
Age 2.704 |0.351 [4.016 |1 |0.005 | 10.495
Number of 0.168 [0.135 |1.548 [1 |[0.213 |1.183
Children in the

Household

Birth Order -1.761 | 0.356 [4.579 |1 |0.032 | 0.467
Position

Household Size |0.132 [0.174 |0.579 |1 |0.447 | 1.142
Ethnic Origin 0.231 [0.341 |0.458 |1 |[0.499 |1.260
Marital Status 3.344 |1.026 |10.620 |1 |0.001 | 28.326
Constant 3.816 [1.225]9.708 |1 |[0.002 |0.022
Omnibus Tests of Model Coefficients (Chi-square = 50.478; Sig.
=0.000); -2 Log likelihood = 284.965; Cox & Snell R Square =
0.341;

Source: Author’s Estimations |

The influence of sex on graduate’s entrepreneurial entry
intention

The Wald criterion demonstrated that sex made a significant
contribution in predicting entrepreneurial entry intention of
a graduate (p < 0.05; Wald =10.394; Exp (B) = 27.394). Exp
(B) value indicates that males were 27 times more likely to
have entrepreneurial intention than females. The possible
explanation here may be female respondents are
discouraged by household responsibilities such as cooking
and taking care of children than males who by tradition are
exempted of such duties. Another explanation may be the
fact that in most African families a man is a head of
household who is responsible for decision making, feeding
the family members, paying school fees and meeting
medical charges among other things. This forces a man to
think on alternative sources of income including
entrepreneurial activities.



The effects of age of a graduate on entrepreneurial entry
intention

A logistic regression analysis was also conducted to predict
how age of graduate impacted entrepreneurial entry
intention. Results indicated that age was another strong
predictor of entrepreneurial entry intention. The results were
statistically significant at p < 0.05; with Wald criterion of
4.016 and Exp (B) = 10.495 implying that when age is
increased by 1 year the odds ratio is 10.495 times meaning
older graduates were 10 times more likely to intend to
engage into entrepreneurship than younger graduates.
This might be due to the fact that most of the older graduates
were married and had multiple family responsibilities of
which salary alone could not be sufficient to meet family
demands. Hence, entrepreneurship is considered one
of the viable alternative sources of income. Additionally,
the difference may be also attributed to the time lag,
because this study sampled both recent graduates
and older graduates. The argument here is that,
a respondent who graduated ten years ago had more
opportunity to be exposed to entrepreneurship environment
than someone who had just one year since graduation.
Likewise, older people have on average a larger amount of
several key resources that facilitate the transition to
entrepreneurship. Namely, they have accumulated more
general and specific human capital, financial capital and
social capital, including a more diversified and dense
network of contacts.

The influence of graduate’s birth order position
on entrepreneurial entry intention

Another strong predictor of entrepreneurial intention was
graduate’s birth order position. Logistic regression analysis
for this variable produced a Wald of 4.579 and Exp (B) of
0.467. The results were statistically significant at p < 0.05.
However, the coefficient is negative indicating that
entrepreneurial entry intention is best predicted with lower
birth order positions, that is first and middle born individuals
were 0.5 more likely to intend to become entrepreneurs than
the later-borns say last born. These results may be attributed
to the fact that first born children normally enjoy a very
special relationship with their parents. They get to receive
undivided attention and every accomplishment is treated
special. First time parents often try very hard to make sure
that their first born sons or daughters get to be self-reliant
individuals. Contrary to a first born, the youngest born in the
family grows up with experienced, more laid back parents,
which in turn makes them more laid back as individuals.
Generally speaking, last borns are more outgoing and
engaging. They typically have fewer responsibilities and
have more freedom to do things their own way, which makes
them free-spirited and creative. However, birth order as birth
order does not make an individual entrepreneur. It is the
upbringing of the siblings which matters, because siblings
develop in competition for parental favours, birth order
fosters differences in personality which in turn correlate with
differences in creative achievement. These results support
that of Sulloway (1999).

The influence of graduate’s
on entrepreneurial entry intention

marital status

This study has found that married respondents had high and
clearer entrepreneurial intentions than singles. The results
were statistically significant at p < 0.05, Wald of 10.620
and Exp (B) of 28.326 indicating that married graduates
were 28 times more likely to intend to become entrepreneurs
than singles. Unlike paid employment, profit from
entrepreneurship activities is unpredictable. This is

the reason why many people assess carefully their decisions
to engage in any entrepreneurial activity. In most cases,
entry into entrepreneurship involves  exploiting
an entrepreneurial opportunity which also entails assessing
carefully on potential profit and loss. Because
entrepreneurship is  uncertain, people demand
compensation or buffer for bearing this uncertainty. Marriage
seems to provide such an important buffer because
the adverse effects of failure are moderated by the income
of a spouse. However, some people demand higher
premiums for bearing uncertainty than others. In general,
those people for whom uncertainty has a greater negative
effect demand a greater uncertainty premium than those
people for whom uncertainty has a lesser negative effect.
These findings support that of Shane (2003); Fairlie (2011).
According to Fairlie (2011) being married and having
a working spouse increases likelihood of opportunity
exploitation, presumably by reducing the person’s expected
uncertainty premium.

However, the study had some limitations. First, the findings
are based on self-reported responses of the respondent.
Hence, there may be respondent’s bias which might affect
the reliability of the results. Second, the study did not
consider cultural variations of graduates as they were
scattered all over the country and hence, culture might have
some influence on the way they perceive entrepreneurship.
The impacts of self-reported responses were minimized
through triangulation of data where university records were
gathered to verify data collected from respondents. To
control the influence of culture, forced-choice items were
applied. This technique generated questions that were equal
in desirability to control responses in one direction or
another.

Regardless of these limitations this study is still important
because demographics are one of the most important
factors affecting entrepreneurship, job creation, and
innovation. Demographic change shapes all issues that
occupy most economic discussions education, employment
policy, taxes, technological changes, and more.
Demographic analysis anticipates future trends, helping
decision makers to prepare policy interventions accordingly.

Conclusion

This study concludes that demographic factors such as sex,
age, birth order position and marital status significantly
predicts graduates’ entrepreneurial entry decisions. It was
further found that sex and marital status had big contribution
than all four significant factors. This implies that, males and
married graduates had stronger desire of becoming
entrepreneurs than females and those who stayed single.
These findings suggest that demographic factors contribute
in predicting entrepreneurial entry intention.

Even if some demographics cannot be altered by policy
makers, having a clear knowledge on trends and potential
effects of demographics in terms of innovation and new
venture creation will allow policy makers to create proper
frameworks. For example, understanding the demographic
determinants of graduates’ entrepreneurial entry decisions
allows universities, consultants, advisors and policy makers
to get a clearer picture of how intentions are formed and
how new venture founders’ beliefs, perceptions and motives
impact the intent to start a business. Therefore, knowledge
of the determinants of entrepreneurial intention can help
entrepreneurial trainers find the right way to mold the
intention and enhance the probability of the consequent
behavior new venture creation. This paper recommends
that:



1. Since marital status is a major contributor in predicting
entrepreneurial entry intention, organizations intending
to make any intervention on graduate entrepreneurship
in the country are urged to focus on married graduates.
This is because married graduates are more likely to
become entrepreneurs than those staying single. It is
also recommended that entrepreneurship trainers should
design tailor made programmes for graduates who live
single in order to help them increase their level of
entrepreneurial tendencies and change their mindset.

2. A study on joint venture creation among graduates is
required. Researchers should focus on the contribution
of joint venture in counterbalancing negative effects
of age differences as well as the harmful effects of birth
order positions due to their inborn or upbringings
weaknesses.
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